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Metallarte Group speeds up
Metallarte has concluded the acquisition process of Giemme EVO, completing the corporate certification phase for OHSAS 18001 on the protection of workers’ health and safety. New
investments for RVDoors, enhancing the level of specialization in the motorhome and highend vehicle door segment.
Words Giorgio Carpi

Michele Checcucci

or a number of years now, Metallarte
has undertaken the road to complete
corporate certification. Not too long
ago, the Tuscan based company obtained
ISO 14001 certification, establishing an environmental management standard and commitment towards safeguarding the environment, through strict controls on emissions,
discharges and waste. Now Metallarte has
also been awarded OHSAS 18001 certification, the health management system for the
safety of workers, which is implemented
through risk prevention and an evaluation of
possible causes of accidents in the workplace, in an effort not just to preserve workers’
health and safety, but also reduce costs deriving from workplace accidents.
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“I’ve always striven for transparency within
my company,” explains Michele Checcucci,
founder of Metallarte and CEO of RVDoors,
“and I believe that everything we do must be
absolutely clear, totally verifiable by external
agencies. This is the reason why, in terms of
financial management, we’ve had certified
balance sheets for years now; ISO
9001:2000 quality certification followed
next, and in late 2016 we achieved the goal
of obtaining OHSAS 18001 certification,
which is a testament to our attention at
Metallarte for the health and safety of our
workers and environmental issues.”
To obtain these certifications, a high level of
preliminary preparation was required, and
continuous updates will be required. After

all, regarding the company’s environmental
commitments, a photovoltaic system had
already been installed on the roof of the production site in 2012. A series of ongoing
investments for a company that is no longer
just a simple entity, but has become an industrial group: indeed, just a few weeks ago
the acquisition of Giemme EVO was completed, a manufacturer specializing in the production of doors, including for motorhomes,
whose experience led to the establishment
of RVDoors, the second brand name under
the Metallarte umbrella.
“After having worked for some time in a
business unit rental situation,” says Michele
Checcucci, “in February we finally signed the
agreement for the complete acquisition of
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Giemme EVO’s assets. I believe we can now
be effectively considered an industrial group,
fully owning the two Metallarte brands and
RVDoors, as well as two manufacturing
plants, one in Tuscany and the other in the
region of Veneto. This is a crucial step, since
it allows us to invest in the RV Doors manufacturing plant, for instance expanding the
site and undertaking the
road to obtaining certifications, as we did for the
parent
company
Metallarte.”
The two brands will
maintain a distinct identity, and an area of specialization: Metallarte will
continue to focus on
manufacturing doors for
the living cabin, various
types of hatches and
metal components, including a variety of perimeter profiles. On the other
hand, the specialization
of RVDoors lies in motorhome cabin doors, a
complex and difficult to
design product, for which
the full expertise and
know-how of Giemme
EVO has been exploited
(including thirty years experience in the sector, essential machinery tooling and highly skilled workers). RVDoors will
increasingly focus on high-end complex products, thanks to expected new investments
and the imminent arrival of new staff with a
wealth of experience in the industry.
Both Metallarte and RVDoors are working
full swing with a team of 55 people: the
European market has grown, and the production of motorhome cabin doors is increasing because the motorhome concept is
increasingly popular. In addition the Group
has expanded its activities to new markets,
enhancing its already established extra

European markets.
“We’ve reaffirmed our presence in the U.S.
market,” continues Michele Checcucci,
“working for a new customer. After all, the
Americans increasingly look to Europe both
for design and manufacturing techniques.
And we’ve also acquired a new customer in
China, a local distributor, and we’ll continue
our partnerships in Australia and Japan as
well.”
The reference market remains Europe, where
the Metallarte group has important clients,
including industrial groups likes Trigano,
Adria, Rapido and Erwin Hymer Group
(Laika). In addition, Gruppo Metallarte is
moving ahead with different projects, exploiting synergies with various component
manufacturers. A case in point is the partnership with Lippert Components for the development of slide-out systems, one of the

most innovative products introduced on the
European market in recent years: Metallarte’s
expertise was essential in creating the extensible wall profile, a high-end profile that features a complex folding design whose implementation is absolutely first rate. Not to
mention the designing of a basket inserted in
the door’s thermoformed casing, removable
and portable like a trolley, and the new internal handles developed together with a major
player in the sector, featuring a soft touch
and different types of finishing. Gruppo
Metallarte is today an industry leader on the
international scene, and destined for further
success, driven by an uncommon dynamic
nature, at a time when demand is growing,
the pace is relentless and the imperative
appears to be solely on producing more,
rather than experimenting new avenues and
developing innovation.
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